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Introduction 

We made a similar report last year for the predictions of social media 

marketing in 2020. But we didn't see a pandemic like this coming 

through and changing our everyday life. 

We are different now. 

Maybe more productive, more time focused, more working from bed. 

Maybe our managers are more demanding and, we are losing the 

work-life balance. 

In this book, we'll talk about digital marketing trends in 2021 and 

how to cope with all in this new normal. 

Social media and users' behavior are evolving every day. Let's keep 

up with what's been going on and take advantage of it. 

What challenges are there waiting for you next year in digital 

marketing? 

Given credible solution highlights for the upcoming year, this guide 

will take you to the next step for further thinking of the future of 

digital marketing. 

We are offering you, with our know-how we enhanced in 2020, to 

predict what's to come in 2021 and how to get off 

scot-free, especially in the new normal. 

This year's been quite challenging not for only social media 

managers and marketers but literally for everyone. A lot has 

changed, many new game players have joined. Zoom won over 

Skype and so on. 

We assume, many marketers had tough times to cope with these 

new challenges, trends and their limited time to understand what's 

going to happen. And even evaluate whether if they need to be part 

of a new trend or this is just a temporary whim. 



1. New Normal

If you're a marketer dealing with working from home, shifting 

strategies and uncertainty then you're not alone. 

1.SM

Distance 

Today, we are faced with a merger of chaos, and the world is looking 

for answers collectively. With an omnipresent pandemic, in a world 

where social distancing was rapidly the norm, we had to find new 

ways to socialize; jobs had to be redesigned so that people could 

work safely. 

As our world has changed rapidly, we have recognized the need to 

dive deeper into the changing environment in order to better 

understand how customers and managers react to this new normal. 

Everyone had to find new ways of navigating this new world, from 

individuals to companies. How do you discover and discuss the 

effects of global marketing patterns at a time when the world has 

apparently turned on its axis and tends to shift in unexpected ways? 

Consumers notice the brands that were able to quickly turn its 

offerings into a better response to the II new normal II caused by this 

pandemic. Social media and users' behaviour are evolving every day. 

In this book, we'll talk about digital marketing trends in 2021 and 

how to cope with all in this new normal situation. 
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2. How To Do Influencer
Marketing in the Future?
The concept of influencer has been in our lives for a while. This 

period, which started with well-known names, is in a process of 

change. This is because people are now less influenced by what 

well-known, famous and wealthy people do, and they are beginning 

to be influenced by natural, close, sincere people. 

This has been the beginning of a new era in influencer marketing: 

Organic Influencers. 

22% of the youth decided to shop 

with influencer suggestions. 

Influencer marketing makes its position stronger in the marketing 

world day by day and increases it further every day. In today's 

society, where social media plays an important role in its life, the 

opinions and suggestions of social media phenomena have also 

started to become effective. It is a remarkable development that 

22% of the youth decided to shop with phenomenon suggestions. 

Although the 22% level seems to be low now, it can be said that it is 

a very rapid increase in terms of progress. This situation, of course, 

draws the attention of marketers to influencer marketing, but 

of course, not everything is rosy. Especially unreal followers, spam 

content are important threats for influencer marketing. 



Solutions on these problems are of course produced, but it is very 

important to pay attention to these points before working with a 

phenomenon. Although the classic marketing metrics such as ad 

click, sales, etc. provide gains in the short term, interaction is a 

much more effective method of measuring brand image in people's 

minds. When people talk about the brand and generate ideas, they 

react to this, which enables the marketing purpose to be realized in 

the best way. 

Why Is A Future Spoken For Influencer Marketing? 

of marketers think transparency and reliability are key to 

Influencer Marketing success. One of the most important 

topics in the Influencer Market is to what extent the 

influencer can affect its audience. First of all, the detail of 

whether it has a real audience or a fake audience is a cornerstone 

for establishing a solid relationship between the brand and the 

influencer. 

22% of users between the ages of 18-34 prefer to buy products 

recommended by a phenomenon. Consumers pay attention to 

different variables before making a purchase. This is usually the 

reviews of those who have used the product before and the reviews 

of those around them. The last visible figures show that; for the 

young audience, phenomena are now becoming a variable that 

affects their preferences. Influencer marketing will be one of the 

most important channels of digital marketing in the coming years. 

The main reason for the interaction of the most important metric 

for influencer marketing is based on progress without disrupting 

naturalness. The fact that the content published by the phenomenon 

is attracted by its followers and the followers react to it can be 

considered a factor that increases the effectiveness of the study. 

This increases the brand image in people's mind to a more reliable 

position and increases the rate of shopping. 

7 



8 

These statistics, which are very exciting for influencer marketing, are 

proof that marketers will talk more about this issue in the future. 

2020 has been a challenging year for everyone - to say the least. 

With influencers stuck at home and major events being cancelled, 

brands became reluctant to invest in Influencer Marketing. Despite 

a significant slowdown, the industry started its recovery as people 

were spending more and more time online. The latest data show 

that the number of social media users has risen by more than 12% in 

the past 12 months. Influencer Marketing managed to bounce back 

despite economic uncertainty and it is here to stay. With this year 

finally coming to an end, we've decided to share with you how to do 

Influencer Marketing in the future. 

1. Watch out for T ikTok

2. Authenticity is Key

3. Do not Underestimate Micro-influencers

4. More Power to Brand Ambassadors

5. Moving towards Artificial Intelligence



1. Watch out for TikTok

We cannot talk about Influencer Marketing in 2020 without 

mentioning the success of Tik Tok. The app on everybody's lips this 

year has hit 2 billion downloads on March 2. 

TikTok is the most downloaded app on the Apple Store and its 

popularity is constantly growing with 800 million active users 

worldwide. 

The platform allows users to create, edit and share short videos with 

music, filters and other features. Anyone can create content on 

TikTok, it's easy to use which might be one of the reasons for its 

popularity with the younger generations. 41 % of the users are aged 

between 16 and 24, so it's worth considering this app if you are trying 

to reach a younger audience 3. Tik Tok is known for its viral videos 

and numerous challenges which are a great way for brands to 

increase their engagement and promote their products differently. 

TikTok Global Downloads by Quarter 
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The short format videos allow influencers to create fun and relatable 

content which is exactly what consumers are looking for during 

lockdown. The success of short videos was so impressive that big 

9 



10 

platforms had to follow the trend and copy the format like the Reels 

on lnstagram. The explosive growth of TikTok shows that it is here to 

stay and we predict the platform will continue rising in 2021. 

2. Authenticity is Key

Authenticity and credibility are essential to Influencer Marketing 

success. Followers can easily spot the difference between paid and 

real content that's why sharing raw, unfiltered content has become 

so important. In 2020, the content has become more real. With 

followers stuck at home, we saw their expectations change and the 

necessity for the authentic content increase. 

Influencers had to adjust their usual content to reflect this new reality 

by sharing how their life was affected by social-distancing measures 

and travel restrictions. 

When influencers like and share a product, they can pass the test of 

sincerity and make their followers believe it. 

We've seen numerous posts referring to current events like Covid-19, 

climate change or the Black Lives Matter movement. 

Influencers decided to stand up for what they believe in and were 

less afraid to express their opinion. Sharing authentic content was a 

direct response to the challenges we faced this year but we believe 

the need for authenticity will keep on growing. 



3. Do not underestimate Micro-influencers

With less than 100,000 followers, micro-influencers are the 

underdogs of Influencer Marketing. But as you know, quality is more 

important than quantity when it comes to choosing a relevant 

influencer. The loyalty of micro-influencers' followers and the quality 

of their content means people tend to trust their opinion more than 

a recommendation coming from a top influencer. 

Top influencers may have more followers, but micro-influencers have 

an engaged audience who's interested in the topics and content 

posted. They know their audience and promote products they use 

and love through authentic content. 

Micro-influencers are often specialized in a particular niche which can 

be very interesting for smaller brands or companies operating in 

specific markets. With a higher engagement rate than celebrity 

influencers, micro-influencers will help you generate a better ROI. 

• Brand advocates/representatives fal I into this group. They help

brands (WOM) with the influence they make on their immediate

environment (family, friends, friends, colleagues, etc.).

• They are ideal for grassroots organization and WOM advertising.

• Because they are brand advocates, they already have a natural/

spontaneous brand loyalty.

• They act quickly. However, they cannot always be used.

• They can reach a limited number of people and are not suitable for

large-scale work.

We believe micro-influencers will rule the future of Influencer 

Marketing and will become more influential in 2021. 
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4. More Power to Brand ambassadors

Lebron James signed a 7-year sponsorship deal with Nike when he 

was 18 years old. At the end of 7 years, 2015, for the first time in its 

history, Nike made a lifetime deal with an influencer. Why? 

Because Nike didn't want any other brand to steal Lebron James. 

However, not all brands can think long-term like Nike and prefer to 

behave in a short-term cycle. Brands should choose their influencers 

very wisely and work with them over the long term. It should be in 

the form of a marriage of the brand with a kind of impressive. 

Thinking about the future of Influencer Marketing means thinking 

long term. Unlike one-off collaborations, we believe building brand 

ambassador programs can ensure the longevity of Influencer 

Marketing. Turning customers into brand ambassadors is an 

innovative way of promoting your products and can improve your 

brand visibility. By encouraging customers to share posts with their 

last purchase, you will create engagement and strengthen the bond 

between you and your audience. 

As you may know, finding the perfect influencer is not an easy task 

and it is no surprise some brands decided to turn to their in-house 

influencers: their employees. Content shared by employees receives 

8 times more engagement than content posted by brand channels, 

so it might be worth considering employee advocacy in your future 

strategies. 



5. Moving towards Artificial Intelligence

We cannot talk about the future of Influencer Marketing without 

mentioning Artificial Intelligence. Brands are already using Al to 

manage their Influencer Marketing activities: influencer search, data 

analysis, strategy planning. 

Al-powered platforms are designed to help marketers save precious 

time by automating tasks that are usually carried out manually. 

Data is key when doing Influencer Marketing, the more you know the 

more likely you are to succeed. With Al, brands have access to fast 

and accurate information to help them identify the most suitable 

influencers and build the best performing campaign. They can filter 

fake accounts and bots with a click of a button, identify topics 

mentioned by influencers in a video by using voice recognition or 

even predict what audience is most likely to purchase a product. 

With the help of Al, brands have access to precious data that will 

help them make better decisions and generate success. We believe 

that Artificial Intelligence will continue to grow in the future and will 

revolutionize the way we are doing Influencer Marketing. 
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What is next for Influencer Marketing? 

This year has been a challenge but despite some hiccups, the 

Influencer Marketing industry has managed to bounce back and it 

isn't going anywhere. We've seen an emergence of new video 

formats with the explosion of TikTok and lnstagram Reels which will 

continue growing in the future. 2020 was also marked by the need 

for more meaningful and unfiltered marketing, reflected in the 

influencer-generated content and the partnerships between brands 

and their ambassadors. The actors of Influencer Marketing had to 

adapt to the context by bringing more authenticity and we believe 

this trend will continue in 2021. 

A higher engagement and a more targeted audience make micro

influencers the perfect answer to consumers' new expectations and 

we think smaller influencers will rule the future of Influencer 

Marketing. Finally, it's impossible to talk about the future without 

mentioning new technologies. Artificial intelligence and Machine 

Learning are revolutionizing the way we do Influencer Marketing and 

have proven to be effective tools by helping marketers save both 

time and money. We believe it's just the beginning and expect Al to 

become more sophisticated in the coming years. 

Achoo is an Influencer Marketing platform created to help 

brands and agencies effectively reach and engage with their target 

consumer segments. 

The platform helps marketers identify, build and manage 

relationships with the most relevant influencers. 

It a/so aids the activation and monitoring of campaigns, as we// as 

generating customizable reports with full campaign data and ROI 

on a broad range of marketing objectives. 

Get your free demo at http://www.getachoo.com 

http://getachoo.com


3. Personal Branding
& Consistency
Personal branding is a distinctive sign used to distinguish similar 

products or services from others' products or services. 

The concept of the brand is actually a concept used for companies 

and products. However, today, with the digitalization, this concept 

has become personal and the term personal branding has existed in 

our lives. Regardless of your industry, title and profession, if you can't 

keep up with digital transformation today, it may be difficult to 

achieve the success you want in business life. You can be a very good 

HR specialist, an excellent sales specialist or a highly experienced 

finance manager. Well, how many people other than your close circle 

know that you are doing your job so well? Have you ever thought? 

If your professionalism and sector knowledge are limited within the 

company or in friends environment, we would say think a little here. 

Because creating personal branding in the digital world can open 

doors that you cannot even imagine. The competitive environment 

that emerged with the increase in unemployment brought along 

individual elimination methods. 
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For example, Linkedln, which brings employers and job seekers 

together, is home to millions of personal brandings. It offers you 

different options for your needs with many local and foreign people 

and organizations. 

Promising means making a promise for something and mobilizing 

people for something. This is the hardest part of building a personal 

branding; you make promises to others about your life; You say, 

"I can assure you, I'll do this from now on." If you want to build your 

personal branding in a world of professionals, you won't find an ideal 

tool for it as well as Linkedin. The platform, which has more than 500 

million users, has the goal of reaching 3 billion people in the future. 

Moreover, 60 million of its users are senior experts, while 40 million 

of them work in decision-making positions. 

Linked In can offer you the keys to open the doors you want. 

For this, it is very important that you absorb its logic and etiquette 

within yourself. 

• Get listed as a professional brand only. The funny video of how you

drink coffee when you are sleep deprived or that you like on other

social media platforms is not relevant to the people here.

• Never think like on Twitter, Facebook or lnstagram; Instead of

sending 5-10 times a day, it's best to limit it to a maximum of 2-3

posts or stories.

• Do not invite unwanted problems by making comments on issues

that will be perceived as socially sensitive and maintain peace.

• Avoid conflicts.

• Avoid messages and posts that may be perceived as shouting to

your brand. This is not a sales platform.

Use this valuable platform wisely to build a reliable image and a 

network of the right people for you. So when you start building your 

brand, enjoy the opportunities that will come your way! 



We are now facing a cloud of uncertainty and all the world 

collectively seeks answers. Every effect social distancing in an 

epidemic that plagues the ground in a world where socialization is 

normalized we had to find ways. People secure their jobs and don't 

work so that you can do it productively conditions have been 

redesigned. Grocery shopping, eating out, education and treatment 

methods have changed fundamentally. 

So what do you need to do for personal branding in 2021, the new 

normal order? Let's take a look. 

1. What about your brand category?

You have to decide from the outset how you will build your personal 

branding. Because you won't have the chance to change too much 

what you promise people. Remember that the brand you create will 

come with you until the end of your life. Just as a toothpaste brand 

cannot come around saying "I gave up toothpaste, now I am starting 

to sell fresh fruit" after 10 years of selling toothpaste, you can't say 

that. You can say if you want, but if you want to establish a healthy 

structure, you shouldn't say. 

Unfortunately, it is after the age of 20 that most of us become aware 

of ourselves and start producing things. If we consider that the 

active productivity period continues until the age of 50, we have a 

30-year period to create a brand.

In order for consumers to accept your brand, they must first 

recognize your brand, then be interested in your brand, then 

compare your brand with other brands, be persuaded to try it, and 

finally feel belonging to buy/use it. 

If you carry out intense PR activities, you can download these 

processes up to 1 year, but if you are a person of your own, this 

process will really take 10 years. 
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Since we don't have millions of dollars to spend on our personal 

branding, we can say that we need a minimum of 10 years. 

This means that we can build our personal brand up to 3 times until 

we turn 50. Our brain likes to categorize. In order for those around 

you to define you with the least amount of energy, they need to set 

you up somewhere or categorize you. If you go out of the category 

you are constantly placed in, the brains that evaluate you will classify 

you as uncategorized. 

But besides all these, life may not always make people make the 

right decisions. And one can always have to make a new beginning. 

New beginnings mean new promises. The credibility of a person 

decreases with every new promise he makes without completing the 

previous one. You can turn into a brand with an appetite, not 

knowing what you are doing. The best way to prevent this is to do 

your job passionately and strive to be the best person who does his/ 

her job. 

2. How will you differ?

Think first; What are my strengths and weaknesses? 

How can I compare my own brand with the people I compete with? 

Anchor people's mind about where you differ. And every time that 

anchor is spoken, your brand will come to mind. 

Create added value in your work so that it becomes clear that your 

difference does something. Differences that do not create value are 

difficult to underline. 

3. How will your brand identity be?

How personal branding sells is more important than what it sells. 

This feature creates your brand identity. Brand identity usually settles 

at a very early age, but if you put in the effort, there is a chance that 

it will develop later. Different types of people can handle their work 

in different ways; Are you detail-oriented or result-oriented? Or do 

you care more about quality or speed? Or do you do things with 

sympathy or aggression? 



Regardless of how you handle things, if you have the title "does its 

job best", you have achieved the best brand identity. If you are 

constantly changing categories, the sensations you have to take 

should be in the following orbit: No matter what job he is doing, he 

is definitely trying to do his/her best. Your appearance and style are 

also among the biggest indicators of brand identity. 

4. Pick a good name

Because it will be very difficult to change it later. It's up to you to find 

your real name, the abbreviation of your name, title, nickname or any 

other name. There is no exact truth to this section. 

5. Make good use of channels

You have to be the best medium in which you do business. 

Follow the other channels well and check which one works for you. 

Do not enter a channel that you cannot manage, manage in the 

best way if you have entered. 

6. Survive crisis well

Take lessons from big brands. If you've had a crisis, do something 

bigger. Manage your own PR. 

Manage people's perception correctly. If you don't give them a 

perspective about yourself, they will have some perception of you 

over time. As unusual as the perspective you present is, you will be 

surprised to find it accepted over time. 

7. Remember when you skip jobs!

As time passes, one can move away from the goal of investing in 

personal branding. Continue working without showing frustration. 
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Whether we are aware of it or not, we are in a competition every day. 

Remember that you're trying to build your personal branding for 

competition. 

Although it should not be forgotten that in 2021, the digital world 

should be given importance regardless of the sector in the new 

order, we suggest you note the following: 

• If you're going to be a brand, know to stand by your word.
• Respond to current affairs asap.
• Think well from the start what promises you will make to people

about yourself.
• Differentiate your subject as much as possible.
• Share your differentiated subject with your own unique identity.
• Manage the channels you share well.
• Remember that you are competitive.
• Regarding yourself if possible; Make other people say that no

matter what job he is doing, he/she is always striving for the best!

Last but not least, no matter what you do, be consistent, be present, 

be up to date l 



4. How To Sell Drugs
on lnstagram (Fast)?

\COVID--19 
Corona virus

::n,irLJS 

ronav,rus 

acc,n 

OMG, the title doesn't sound right! It just comes from a Netflix 

series (How to Sell Drugs Online (Fast)), check it out, it's cool! 

But now let's get to our point. You know social media and online 

sales were already in hits. But Covid-19 boosted e-commerce 

dramatically. Especially lnstagram sales! As it lets its users sell 

anything (not drugs) without even having a website. 

We'd say lnstagram holds on to the throne. Let's dig in. 

We know that these users spend hours on the news feed and 

actively interact with the pages of new brands. For this reason, it is 

beneficial for all entrepreneurs who plan to sell to be aware of 

different on lnstagram sales methods. 

lnstagram shopping allows you to tag products in a post. In this way, 

each product placement guides the potential buyer to the detail of 

the product so that he can learn more. These tags, which we now see 

in stories, allow you to learn more about a product you see and enjoy. 
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This simple change is actually of great importance for brands that 

are on the platform and want to turn their product marketing into 

lnstagram sales. With this new shopping hashtag, lnstagram is not 

only developing a new advertising model but also offering a solution 

for lnstagram opinion leaders who produce branded content. 

Purchasable content offers much more than a button. Thanks to its 

feature, brands, in their organic content; Product details, prices, and 

link tags that direct consumers to the website can be used to 

complete the purchasing journey. 

What do you need to do to use the lnstagram shopping feature? 

First of all, you need to find out if the lnstagram Shopping feature is 

active in your country. The feature, which was first used in countries 

such as America and Canada, can now be used by many big and 

small brands in many countries. The feature will be available to all 

e-commerce brands soon; however, until then you have to go

through an approval process before you can use the feature.

If you are in a country supported by lnstagram, you can tag your 

products in your lnstagram posts and stories. Customers who find 

your tagged products on lnstagram can view and purchase a product 

in your on line store by clicking the relevant link (or directly on the 

lnstagram store). For products to be tagged in an lnstagram post or 

story, they must be available in your Facebook catalogue. 

We're starting product placement! 

It's a new era. lnstagram has turned our shopping experience into 

something irresistible. The new shopping destination enables users 

to II Browse Shops, 
11 11 See Editors Picks, 11 11 Explore Guides, 

11 and 
11 Shop Collections, 11 making inspiration and shopping even more 

seamless directly in the lnstagram app. 

You might be surprised by just how much you want to add to the cart 

as you scroll through the lnstagram Store. 



Shop 

Q Search 

"''j;;\ Browse 
0 Shops 

Continue Shopping 

• 

Clothes That Grow - Mini ... 

a S�e Editors' 
� Picks 

Gold Deina Huggie Earri ... 

New Balance 530 fashio ... 

You are just in this glorious world 

of lnstagram with celebrities, 

influencers, fashion brands and 

so on. 

Bam slam! 

You can directly jump on to the 

shopping section which is full of 

glorious pictures and well

designed content. And this is not 

by accident :) 

We walk through a curated, 

customized, shoppable 

destination when we take the 

notion to the new lnstagram Shop 

feed. 

Showing a single product isn't 

gonna work anymore. You, 

marketers, have to place your 

product into a cosy content. No, don't put that lipstick there as it is. 

Wear it on. No, don't be sexist. Let anyone put it on and make that 

picture your product placement content. 

A safe environment was provided for both lnstagram management 

and people who wanted to shop because fraud was prevented and 

the era of dragging people who wanted to shop from there to there 

was over. Besides, it can be said that it has been a disadvantage for 

pages that attract users from lnstagram profiles to their sites. 

As a brand, you might presume that their intent to buy is very strong 

if a user wanders upon your shoppable post in the latest lnstagram 

Shop feed. So there's a real chance to convert all those interactions 

simply by sharing your feed with shopping posts. But make it good, 

because lnstagram also shows similar products right under yours. 

So, you can send your prospect to another beautiful content in 

seconds. 
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Auction or Teleshopping? 

We have never thought of today. 

Really! Who has ever called nicer 

dicer's line? lnstagram live shopping 

is available just like teleshopping. 

You can also tag items from your 

Facebook store or catalogue before 

going online, whether you have 

access to lnstagram Checkout. 

Your featured items will be seen at 

the bottom of your video so that 

individuals can quickly tap and buy 

more content. 

It is revolutionary for brands, they 

work with influencers and rely on 

them to market and recommend 

their products to a fresh and active 

audience. The next big thing for 

brands could be this channel-style shopping experience. 

lnstagram Advertising 

Alright, innovative solutions to sell on line are to come into our lives. 

But simple lnstagram advertising remains as it is. And since this 

feature, which lnstagram has created for convenience and high 

income for both itself and brands, is also used by individual users, 

both wrong products and advertising pollution have emerged on 

lnstagram. And it seems that this trend will increase even more in 

2021. 

With this feature, customers can easily access different vendors 

selling the same product. It will cause people who sell on lnstagram 

to enter a great competitive environment. 



Considering that the advertisement pollution will increase in 2021, 

what will lnstagram do to prevent it? 

Under normal circumstances, ad approvals are given by Al, but 

machine learning sometimes overlooks and approves it. Therefore, 

lnstagram should invest in this area and protect both real businesses 

and users. Otherwise, this era will become even more exploited in 

2021. 

5. How To Sell Stories

in Stories?

Our goal is how to share creative story contents from lnstagram 

Stories, the rising star of social media. So, what techniques can be 

used to attract attention to lnstagram? Everyone thinks that 

influencers, which are phenomena on lnstagram, have very special 

tactics or secrets. But the situation is not like that. 

Everything happens in front of the eyes on social media. 

So there is no mystery. 

Some create great projects because their imaginations are so good, 

some make their name known because they are talented, some are 

phenomenal just because they are natural, and some work hard and 

write their names to the top even though they have no talent. 

How to Make Interesting lnstagram Stories? 

It is necessary to create lnstagram Stories that have a style to attract 

attention and not lnstagram Stories that are directly advertised. 

So, create a style. Have a story that will make you noticed among the 

crowd. Prepare original visuals with a story, instead of classic product 

images used by others. 

Don't just share photos in your story. 
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Take advantage of videos, use GIFs, add time-lapse or slow-down 

videos to your sharing schedule. In this way, you will not stay in 

one-way communication with your followers. 

By showing them different types of content, you show that you have 

taken the time to create that content and make your content even 

more spreadable. 

lnstagram isn't just about sharing a photo. One of the biggest 

reasons why we follow those accounts we love so much is that they 

tell us something. Create your own lnstagram Stories too. 

Make lnstagram Stories about the topics you will tell and let users 

empathize with you. Storytelling will be your best assistant. 

Sharing the experience will always put you one step ahead. 

Many brands, from industry leaders to newly established startups, 

want to reach their target audiences more easily and quickly, 

nfluence them, and thus receive interaction with content marketing. 

For your lnstagram Stories to be engaging and creative, you should: 

- Get to know your followers

- Prepare a content sharing plan

- Make your bio your identity

- Try different types of content

- Tell a story

- Appeal to the emotions

- Get support from your followers

- Use filters wisely

- Make sure to use emojis

- Ask questions

- Be consistent

- Don't forget the labels

- Don't miss the seasonality

- Play games

- Organize a competition



Guides Have Arrived! 

Oh yes. We all noticed the bloggers 

of the time started being 

lnstagrammers in the last couple of 

years. Now they have a chance to 

continue their biogs on lnstagram. 

From now on, lnstagram Guides will 

make it easier for creators to 

provide a place or product 

recommendations as well as mental 

health advice. With the new tools 

added to the tab, creators will be 

able to produce content in long 

formats other than photos and 

videos. 

You can now search beyond 

usernames and hashtags for your 

interests on lnstagram. This feature 

is now available in English in several 

countries, and we will update more 

on the feature in the future. 

< Explore Guides @J 

After searching, there are different categories among the results you 

see. For example, when you search for pastry recipes, you can 

choose suggestions such as cookies, cakes and desserts at the top 

of the images you see. 

With the improvement of search features, there may also be the 

development of new SEO tactics for lnstagram. Attracting attention 

with its recently added store and reels features, lnstagram can add a 

textual layer to social commerce understanding. 

Influencers and brands will be able to share their favourite venues, 
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products and posts with their followers as suggestions via 11

Guides
11

• 

However; Through the feature, users will be able to create their 

guides as well as discover the recommendations of their favourite 

accounts and be inspired by them. 

So, given that 2021 will be a digital year, will Guides surpass 

lnstagram Stories? 

This new feature of lnstagram fits completely into the 

recommendation ecosystem of lnstagrammers. Thus, suggestion

oriented and II Swipe Up II themed content that we often see in 

lnstagram Stories can be offered in a new format only to consumers 

interested in suggestions. 

Creators can also continue to strengthen their 

communication and sincerity by protecting their 

followers from an intense storm of shopping and 

promotional content. 

Meanwhile, lnstagram's manager Adam Mosseri said that they 

primarily thought of this feature for travel influencers, but with 

Covid-19 they changed the focus of the feature to fitness. 

Apparently; lnstagram Guides is slowly starting to move along the 

route that was planned in the first place. 

lnstagram 'Guides' content will take place in a special tab in the 

profile. At the same time, the contents can be shared via II lnstagram 

Stories II and II DMs 11• Product guides can also be featured in the 

'I nstagram Shop' tab. Thus, products can be discovered by different 

people and an income model can be created through 'Guides'. 

This feature can take the shoes of lnstagram Stories. Why is that? 

Because people need to put at least 5 lnstagram Stories to share a 

story in a story. People will prefer lnstagram Guides more in 2021 and 

screen time spent on lnstagram will raise. 



Features of The Guides 

lnstagram Guides, which enables certain organizations and experts 

to provide resources for mental health and well-being, will help users 

cope with anxiety disorders and grief during the Covid-19 period. 

Content producers will be able to offer content focused on yoga, 

meditation and mindfulness to their followers in the tab II Guides 11 

added to their profiles. 

In this sense, we can consider the Guides tab as a digital guide. 

The photos, galleries and videos in the profile of the content 

producers are brought together on a single subject, and the 

comments and suggestions on the subject are combined with the 

content as text. In addition to using their content, creators can also 

add the content of other Influencers to the Guides tab. 

We can say that lnstagram is trying to keep traffic on its platform by 

creating a blog on its platform. The company, which offers IGTV 

instead of You Tube for Influencers who like to produce content in 

long format, will now highlight Guides instead of personal biogs or 

websites. 
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But here again, creative content is the key! Tell them a story they 

want to hear. 

Use either lnstagram Stories or lnstagram Guides. But in 2021, do the 

following: 

• Always be in touch

• Follow the trends, apply quickly

• Push the limits of your creativity

• Trust your followers, listen to them

Instead of sending a product to your brand ambassadors and telling 

them to share it on their stories, be better than that. Help them 

create an actual story with your product. 

Let us give a simple example; let's say you are selling an exclusive 

juicer. The product is nuts and you send it to your brand 

ambassadors. 

Ambassador 1 shares an unpacking story and then he/she tops it up 

by making a "product features" story. Cliche ... The consumers 

know now what paid content is ... 

Ambassador 2 starts his/her day with a busy day story, adds workout 

and sweat story set after that. After coming home, he/she shares a 

refreshed look after the shower. Then shows fresh fruits .. . 

Then presses them one by one with your exclusive juicer .. . 

Your product is visible on every inch of these stories ... 

The last story: he/she drinks that freshly pressed juice after sports 

and talks about his/her day and how easy to use your product is for a 

busy schedule, your product's features at the meantime and directs 

the followers to swipe up! 

Now, you tell us. Which ambassador tells us a story out of stories? 



6. User Experience and
UI Design
Since design trends frequently diversify, it would not be wrong to 

argue that mobile users also shape their application preferences 

according to these trends. Naturally, it is quite possible to observe 

that mobile applications, which have both aesthetic and user-friendly 

functions in terms of design, manage to attract the attention of large 

masses. 

Based on this, it becomes clear that user experience design and user 

interface design are of critical importance as well as the functions 

offered to users in mobile application success. Therefore, it is useful 

to follow the expectations and trends of mobile users before having 

a mobile application. 

While designing the user interface design can be kept in the 

forefront sometimes, so the design can lose its usefulness. The use 

of new elements in the design, the preparation of different 

transitions, the location of the visual elements can sometimes 

confuse users and make the usability of the site difficult. 

Sometimes, because the user experience design is overemphasized, 

the interface is left in the background and the website can lose its 

functionality and usefulness visually and visually. For this reason, the 

user interface design and user experience design must work 

together and form a whole. 

The effective and correct use of these two concepts together 

enables the users to spend more time on the site while increasing 

the recycling from the website or application. Whether it is an 

application, a web page or the interface of wearable technology, the 

design is one of the most important elements that increase user 

interaction. We want to examine the design trends that will stand 

out in 2021 and even the future. 
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1. Minimal and Simple

Minimalist application designs that do not keep users busy with 

complex user interface designs allow access to the desired content 

within the application in the most practical way. With a very user

friendly mobile application interface with a spacious background, 

plain fonts and colours that do not strain the eyes, you can create the 

chance to increase the interaction rates of mobile users. 

A simpler design preference removes the distractions that prevent 

the eye from focusing on the desired contents. It makes it easy for 

the user to quickly scan the screen as well as a stylish and modern 

aesthetic. In this way, it enables the users to interact with the 

interface better by shortening the perception time, and the 

messages to be transmitted on the screen reach the user more easily. 

There is also a topic that We think will be in addition to this title. It is 

also the font. The use of a single font in mobile application design is 

important not only in terms of compatibility with the brand but also 

in terms of consistency and compatibility with the design of the 

brand on other platforms such as mobile pages and web pages. 

In this way, interface components can be optimized on all platforms. 

The convenience of using a single font for users to find and focus on 

relevant content is also an advantage in terms of usability. 

We will continue to fill the bottom of the title. Because a simple 

design does not consist of emptiness and nothingness. Removing 

prominent lines and separators highlight the functionality of the 

interface, bringing a modern look to mobile design. This new design 

choice reduces unnecessary elements on the screen, allowing media 

such as photos or font sizes to be used larger. Thus, visual clarity is 

given to the design and new areas are opened for the interface 

screen to be used more effectively. Separating groups of content on 

the screen with spaces allows the user to show different parts of the 

screen as if there were lines. 



Finally, a 2021 user experience design in favour of simplicity, 

highlighting the most important data on the screen with large font 

size and different colours in user interface design trends allows the 

user to automatically focus on that information without disturbing 

the eyes. In this way, the experience of browsing and collecting 

information within the application becomes easier and users can 

access information faster. The information that needs to be 

highlighted while applying this design choice is determined 

according to the target audience of the application. 

The information to be highlighted for each application may vary. 

2. Negative Space

As we mentioned above, we will see the use of negative space in all 

design areas. For the most part, we can say that the trends to leave 

more free space that we will encounter more in desktop web design 

studies will be increasingly used every year. 

3. Design and Drawing Illustrations

The illustration fashion that has been growing in recent years, 

especially the specially created drawings from the landing pages to 

the entire interface of the websites will take the sector by storm in 

2021. 

It can sometimes be confusing to search for the most suitable mobile 

application from the ready-made image catalogues. For more 

satisfying results, you can include illustrations specially designed for 

the content of your mobile application. Thus, you can both have 

visuals specific to your application and impress mobile users with the 

creative and original side of your application. 
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4. Mobile Priority Design

With Google's first indexing of mobile compatible websites, the 

future of the entire design trend has also changed. So it's no surprise 

that mobile-first design has become a trend. Mobile-first design 

starts by designing the web design for the mobile user and then the 

designer creates a version that will work for desktop users as well. 

5. Of Course Micro Interactions!

What are these micro-interactions good for? Micro-interactions are 

small visual enhancements, such as animation, sound or effects, 

seen during the use of the application. These interactions can occur 

when the user completes a transaction, favourites a product, or 

opens a pop-up message. 

Micro-interactions can occur after performing an action or when 

opening a pop-up message, or as an incentive signal that directs the 

user to an action within the application. Applications where micro

interactions are used well both increase the interaction of the user 

with the application and make the user experience more enjoyable. 

Thoroughly prepared micro-interactions draw the user's attention to 

the right item and differentiate the product from other examples. 

Micro-interactions are small animations used to create subtle visual 

effects on mobile platforms. This year we're going further than ever 

before with these micro-interactions. We'll find hidden animations 

behind each UI element, and it doesn't matter how small they are. 

6. Typography
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Typography is becoming more and more prominent on the stage, 

and many giants like Apple prefer to express their identities with 

bold typography. In most cases, typography changes the images 

positively. 



Although it may seem like a small detail, "font" is one of the first 

striking elements in mobile applications. Accordingly, when choosing 

your font, it is useful to consider goals such as attracting attention 

and inviting you to read the text. You can easily enrich your content 

thanks to a remarkable font. However, you should make sure that the 

font is compatible with your company's corporate identity. 

7. Overlapping Items

Overlapping elements in web design have been with us for the past 

few years. You can create unique designs with the structures of the 

overlapping elements. Remember to always keep in mind the user 

experience design for mobile! 

8. Animations

Animations will be used much more this year. We will encounter it on 

websites and especially mobile application designs. Smooth 

transitions or plain click effects can make a difference for buttons. 

Thanks to the innovations in software, designers are now able to use 

the advantage of adding motion to their designs during user 

interface designing. Motion-based design elements; The preferred 

method of simulating 3D depth is the use of various methods such 

as transitions, animations, and even textures. 

Animation and gestures help to attract or distract users from a field. 

Giving visual feedback to the user with gestures also increases the 

user's appreciation. The user's use of gestures within the design 

helps the application to interact more with the application and adopt 

the content while separating one part of the screen, data or object 

from the others. 

35 



36 

9. Parallax Scrolling

Parallax is a design technique based on the size of the interface as 

objects move at different speeds during scrolling. With this 

technique, in which foreground objects move faster than those in the 

background, you can ensure that users encounter constantly 

efreshing content when they swipe the screen with a finger gesture. 

With this intriguing design technique, you can also encourage users 

o spend more time in practice.

Also, studies show that videos on a website can increase the 

conversion rate. A video can make a statement in a matter of 

seconds, convey your message quickly, and keep a user on the 

website more. 

10. Various Shapes

Fluid shapes are nothing new. We also saw them in 2018 and 2019. 

We see it in 2020. However, in 2021 it will be even more in our lives. 

Fluid shapes mixed with dark colours and intense gradients will be 

an important web design trend in 2021. 



7. Research Is The Key
To Success in Marketing

We know that marketing research is important. But although it is 

important, we do not apply. Many business people do not rely on 

data, but on intuition when deciding what to produce or where to 

enter. 

As such, it either cannot reach the desired targets or closes the 

shutters. All he has to do is marketing research. Marketing research 

is not a horse and camel, it is quite simple. Marketing research can 

be done even without spending money. 

Brands, advertisements, consumers, communication tools, 

distribution channels, retailers, in short, the market and in the 

meantime the society is experiencing a total change. 

Marketing professionals now have to deal not only with sales but 

with every point where the product or service comes into contact 

with the consumer. To do this, it is necessary to know the basic 

concepts that direct the new marketing world that is being 

established. 

Today, companies that use digital marketing strategies appropriately 

are tackling superiority in the digital platform by determining their 

target audience correctly and achieving their goals of creating their 

personas. In this way, they reach the target audience and persona 

correctly with advertising strategies. 

We just say what you need to focus on in marketing research, which 

will continue to be important in 2021. Read carefully: 

•Social Media Campaigns

•Website Designs

• Digital Advertising
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1. Social Media Campaigns

Social Media is an area where the importance of brands is increasing 

day by day and serious investments are made in this sector. 

Today, it is among the platforms where the most effective marketing 

activities take place. Social Media Marketing, promotion of a product 

or service on social media networks, an increase of brand awareness, 

etc. It is a marketing method in which transactions are carried out. 

In other words, all marketing strategies made on social media 

platforms are called 'Social Media Marketing'. 

One of the most important reasons why brands prefer this marketing 

method; In traditional marketing, it is not possible to fully reach the 

target audience, to measure in detail or it is much more costly. 

However, social media marketing allows reaching the right target 

audience and more people with less budget. T his is where marketing 

research for persona and audience comes into play. 

What is a Persona? 

Persona does not target a group or an audience. What we call a 

persona determines a particular person's name, surname, age, 

profession, marital status, interests, how he behaves in these areas of 

interest, hobbies and goals, in short, all the characteristics that 

define the person. 

How To Find The Target Audience? 

In this section, we will give you information about the target 

audience and try to explain how to find the target audience and 

personas step by step. 

1- Conduct Extensive Audience Research

2- Identify Current and Potential Customer Issues

3- Determining Customer Goals



4- Define How Your Brand Can Help Your Personnel

5- Turn Your Focus On Your Active Personel

Why Is Persona Important? 

Personas help your team develop content to suit specific goals. 

It helps you better understand your customers and prospects and 

makes it easy to tailor your content, messaging, product 

development and services to the specific needs and behaviours of 

different customer groups. Ideally, you can create several different 

personas for your business, as each customer is different. 

This is important as the way you market to each of these people will 

be different. 

2. Website Designs

Web design, which will become even more crucial in 2021, is also a 

point to be focused on. As the websites became widespread, the 

need to evaluate these sites has increased. It is very difficult to 

constantly renew the site to meet the constantly changing needs of 

the users. Usability evaluation methods are not only a helpful tool in 

determining site problems but also a way developed to solve these 

problems. These methods cause design changes and allow these 

changes to be evaluated. 

Like any product, the availability of websites is an important issue. 

The purpose of usability is to design products following the 

expectations and needs of the users. It is aimed that the products 

produced are compatible with the cognitive structure and general 

usage attitudes of the users. Besides, increasing the effectiveness, 

efficiency and satisfaction of the product used is another usability 

purpose. 
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What is Usability Test? 

The usability test method is a method that provides feedback in 

interface designs and includes end-users. The purpose of this 

method is to examine the interaction between the product and the 

user and to identify usability problems that prevent the use of the 

product (the website in this case). The interaction between the end

user and the product occurs when the users use the product. 

Meanwhile, users' comments, behaviour and expectations about the 

product are observed and recorded. This data is then analyzed and 

used to improve the website. 

Why Usability? 
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The rate of sales that could not be made due to the 

inability of users to access the information requested 

on the internet: 50% 

The rate of increase in business metrics after investment in usability 

studies: 83% 

Therefore, the importance of usability studies, especially in 



After a week of observation, we noticed that most of the people 

aren't checking this box as they don't want to be bothered with 

unending e-mails. 

But, this how we turned over the table. We wrote there "Send me 

more content like this". It suddenly made a better impact on the 

users by literally saying "you will get quality content". The decline 

rate dropped from 57% to 2% ... 

3. Digital Advertisements

We are entering the year 2021 by becoming more digital. 

Technology develops according to user expectations. User behaviour 

changes in direct proportion to technological developments. As a 

natural consequence of this, brands also have to keep up with 

changing habits. Banner blindness is raising every day. The users 

know now what is advertisement and what isn't. I'd suggest to keep 

up with hidden ads to keep their attention. 

It is becoming more and more important for companies to develop 

marketing strategies appropriate to the results obtained by 

conducting marketing research on changes in user purchasing 

behaviour. 

Every single marketing research I've described so far is linked. 

Usability test, A/B test, persona and mass marketing research are the 

cornerstones that will take you to success in 2021. 

Increase in customer loyalty when brands improve their user 

experience: 44% 

Increase in customer satisfaction when brands improve their user 

experience: 72% 

Therefore, to achieve these increases, it is necessary to meet all 

functional and non-functional requirements in a good user 

experience and to include psychological, sociological and 

behavioural needs in addition to these needs. 
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It is difficult to reach consumers in the right place. Well, if you could 

ask them about their shopping experience while shopping at a 

grocery store, or reach them as soon as they lay down on the sofa in 

the evening after work, wouldn't the accuracy of your answers be 

higher? 

The target audience can be reached in the desired time frame, and 

the idea can be brought to life efficiently with measurement and 

analysis. Brand strategies can be created as a result of the results 

obtained, and prescriptions that will ensure brands to have a long

lasting future can be created with II Marketing Research 11• After all, if 

this is a struggle for survival, the new trend of 2021 digital world 

offered by nature becomes valid for brands. After all, we are all 

customers and target groups of our own business. 

All of the marketing research elements we have mentioned are 

invaluable in improving the conversion rates of your website. 

For web design and e-commerce, doing the usability test and A/B 

test correctly and reading the data you receive correctly wil I be a 

game-changer for you as it did for us. 

With complete dedication, if you pay attention to all the tips and 

tricks you have learned from this guide, persona and testing can 

reduce the risks involved when running an optimization program. 

It will also help you significantly improve your website's UX by 

eliminating all weak links and finding the most optimized version of 

your website. 
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8. Zero-Click Searches
in Google

Before we start writing, let us ask a question that will give you a clue. 

Have you noticed something strange happening on the 1st page of 

Google recently? We are used to results that include images and 

videos, rather than just text links, but now we are faced with searches 

that put the information we are looking for directly in front of us. 

Google called this feature that came into our lives with featured 

snippets ,,zero-click searches rank" or position. 

For years, the rank that digital marketing experts and SEO 

professionals have been trying to achieve has undoubtedly always 

been the 1st. Then we would like to tell you that "O" is not an 

ineffective element according to Google and now the position 0 

(Position Zero) is even more valuable than the first rank we have been 

trying to reach for years! If you are wondering how to get your web 

page to rank O in Google, keep reading this article. 



Google's search features have evolved rapidly especially after 2014, 

and the highlighted results for more queries are perhaps the most 

effective of these features. In fact, this enhanced visibility brings 

another question mark: Does this information increase the click

through rate or does the user with the answer move on by 

closing the search page without any visit? 

Unfortunately, the answer to the above question is not two 

possibilities. Because Google reads and interprets this data itself, 

and although it usually takes the first 5 places, it can fill the zero

click searches using this data from the top 10. 

Yes, your traffic may increase if you are organically ranked 4th in the 

relevant search and the zeroth rank is filled by Google with the 

information on your page. 

But for example, any "what is it?" If you are in the 1st place in a 

search that answers the question, and if the user can read the 

meaning they are looking for in this query and continue their life in 

the 0th position, your traffic will not increase, but will also decrease. 

What are Featured Snippets? 

Featured Snippets is the zero-click searches result that appears at 

the top of Google (zeroth order or position zero) in users' search. 

For results that are not in the Knowledge Graph core, it pulls the 

result from the site that provides the best match for that search and 

adds it to the featured snippet field. Featured Snippets is not linked 

to any structured data markup. 
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What is Position Zero? 

Position zero is the name given to the field with featured 

snippets in the SEO and digital marketing industry. The

reason for the zero ranks is that this field appears before 

organic search results. 

While counting normal organic search results, it goes 1-2-3, 

I 
while featured snippets are called rank O because they are before the 

first result. 

Why Should You Adjust Your SEO Strategy for Rank 0? 

If you want your web page to rank at the top of the zero-click 

searches result pages and get more clicks, you should start working 

for the 0th rank. Unlike quick responses and information panels, 

Featured Snippets use third-party information to answer queries and 

add the title and URL of the source page. 

On the other hand, not al I markets are suitable for rank 0. 

For example, if you run a local business and want local traffic, you 

should spend your time and energy on more efficient spots like 

Google Maps instead of spending time on the Featured Snippet. 

If your industry needs to answer frequently asked questions, you can 

learn more about our SEO service for Rank 0. 

SEO and Zero Click Search Relationship 
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Search technologies now come up with different criteria. If you want 

to rank high in Google rankings with this method, which will be used 

more by everyone in 2021, it will not be enough to create long-term 

content alone. Featured snippets introduced in 2017 are a kind of 

shortcut to get featured on Google. Sometimes, when you type 

something on Google, you may notice a box above the SERPs, 

above the actual results. 



Ranking with such a result will be both a matter of 

admiration by your competitors and a quality indicator 

for your users. Moreover, snippets get a very significant 

amount of traffic from organic results. 

Featured snippets, often a O&A or a short bullet, 

show a presentation of information itemized as a 

how-to guide. T here are also different rich 

snippets including images, star-based reviews, 

product prices, and similar pieces of 

information. 

To generate these types of results, focus on question-based 

queries and relevant keywords. Be sure to provide precise and clear 

information, for example in itemized terms. 

How can we get into this list, which of course has an important place 

in the 2021 courses? 

What Can You Do To Rise Up To The 0th Rank? 

T he first step for him to rise to the rank is to be on the first page for 

questions and answers given by queries. Google doesn't always take 

advantage of the featured Snippet's top organic result, but it always 

expects it to be content ranked on the first page. To increase your 

likelihood of being featured in this Google ranking, you should: 

• Define a simple question and include it in the text of your page.

If you have a list of keywords that improves your Google rankings,

take a closer look at that list! Does this list answer questions such as

what/ where/ how/ why for Google's 0th place?

Yes but you still can't rank high, then keep optimizing your page for 

position 0. If not, try thinking about relevant questions that might 

help you rise to Rank 0. 
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• Give a descriptive and direct answer to your question.

Featured Snippets usually show that questions such as what/ where

/ how/ why are answered with descriptive answers.

For any industry, there are certain, highly readable answers to help

you reach your target audience.

• Make sure that the answer contains valuable information.

Perhaps your readers would like to read a detailed literary article on

a particular topic, but that won't get you to Rank Ol

Try to answer a question as simply and clearly as possible. Make sure 

that the ideal text length is between 40 and 60 words. 

• Make it easy for users and of course Google to find this answer

As Google begins to respond to more and more queries with

Featured Snippets, increasing traffic on your website and ranking

top in on line search engine results pages will become more

complicated for you. If you need help starting an SEO campaign for

your website or improving your current strategy, our search engine

optimization experts are always ready to help!

How to Find Contents for Ranking Zero? 

We would like to share with you a method we use frequently to find 

content suitable for Featured Snippets. With this method, it is 

possible to create content that has received Featured Snippets. 

You should focus on low-competitive searches rather than snippet 

searches. You will be a candidate to be featured as a Featured 

Snippets result in these searches that are not Featured Snippets by 

including high information. When your article gets the attention it 

deserves, thanks to your well-optimized content, it is possible to 

equalize the result of Featured Snippets even for the highly 



competitive search we mentioned above and ensure that your index 

is included here. 

Content Optimization for Zero-Click Searches 

You have content that has already received good rankings. 

It is also possible to rank zero by optimizing the relevant content. 

Now we want to give you information on how to optimize content to 

get Featured Snippets. 

• Make sure your titles are question-oriented and use keywords.

• There should be a how-to category on your website.

• Structure your content in short paragraphs to include the keyword

questionnaire.

• Be careful to use graphics, tables, bullets, numbered lists, and

construction stages in your content.

Many companies have noticed this in 2019, and brand building is a 

kind of war, you either fight your brand or you sink to the bottom. 

We can say that it is a classic life war, and this process will continue 

in 2021. 

As a result, if you want to be among the 2021 SEO trends and see 

your site at the top of other pages, this will be a busy year for you. 

However, the focus will remain the same. The focus will again be on 

the user. In this context, it is important to encourage users who visit 

your site to engage with your content more and more. 
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9. How To Benefit From

Linkedln
1

s New Features? 

Linkedin's new story feature was 

pretty late. While it's been a few 

years late to the party since 

Snapchat, lnstagram, and Facebook, 

which are distant relatives of 

Linkedln, were already there, it's 

always good for users to avoid 

replacing their professional profile 

with an lnstagram-like profile. 

Are you curious about Linkedin 

stories features? 

The Stories feature, which was 

integrated into the platform by the 

professional social business network 

established in 2002, works almost 

the same as lnstagram and 

Snapchat. 

Design your story. 

The Stories feature, which Linkedln offers to all its subscribers around 

the world, is used just like lnstagram. Linkedln users can share any 

photos and videos of up to 20 seconds. Videos or photos posted on 

Linkedln Stories will disappear after 24 hours. 

With the new feature added to Linkedln, it is aimed that brands and 

users can reach each other more quickly and easily. At this point, in 

the professional social business network, brands and users can 

combine texts or customized job stickers in the Stories feature. 

The feature, which was first tried in the USA, France and Brazil, 



was quickly adopted by users. 

Brands and users started to use the Linkedin Stories feature added 

to the social business network in many different ways. 

Even the famous fashion house Christian Dior Culture used 

the Linkedln Stories feature in Paris Fashion Week in September. 

It was seen that the feature was used to share behind-the-scenes

footage of Paris Fashion Week. 

In addition, Linkedln Stories feature was preferred by many people 

for showing the making of a new product and for O&A activities. 

It is stated that it will be very effective in a communication strategy 

that brands will use while reaching users. 

It seems that the Stories feature, which we see on many social media 

platforms from lnstagram to WhatsApp, from Snapchat to Facebook 

and which many users love, will be preferred on Linkedln too. 

How to use Linkedln
1

s 
11

Stories
11 

feature? 

Social networks have made etiquette a bit complicated, so judging 

when you've crossed the line can sometimes be difficult. 

We'll start our etiquette guide with the rules for the latest feature of 

Linked In because many of you will be using it in the curious 

enthusiastic bean as soon as you get a chance. 

Much like lnstagram stories, your content will stay on your profile for 

24 hours before disappearing. You can post 20-second videos or a 

photo and add stickers and text to decorate your post. 

However, Linkedln recommends keeping things professional while 

showing personality. 

Unlike lnstagram stories, Linkedln doesn't have an explore section to 

show your stories to a broader audience (yet). Only your followers 

are able to see your stories. 
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Also, unlike lnstagram you can't add hashtags to make your story 

more visible, ou can't open a poll or tag your location (yet). 

Will this stay like this forever? Well, it actually could. Linkedln doesn't 

want to be like lnstagram. It has it's own dynamics. 

Recently, Twitter has also launched its stories and as different from 

Linked In they added 11ALT TEXT" function to it. Will it also change? 

Oh yes, our predictions is that Linkedln and Twitter will launch 11LIVE" 

stories later this year at least! 

What can you share stories about? 

The things you do in the work environment that help you achieve 

work-life balance. For example, you can talk about your morning 

routine. 

Things related to your business happening around you, like 

industry breaking news and trends. 

You can congratulate a raise from a colleague. Or you can share 

company achievements. 

What type of content should you post on Linkedln? 

Linkedin isn't just about job applications or the dynamics of business 

relationships. Linkedin is one of the digital marketing platforms tha 

enable businesses to be more accessible, provide organic traffic and 

generate leads. 

Linkedln's most popular topics are: 

19% career management, 

16% workplace psychology, 
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16% talent management, 

60% of Linkedln users want to read industry views, while 50% want to 

read company news. 



Linkedln is a great networking platform, but building a strong 

professional network takes time. 

Remember that quality links are more important than the number of 

links you have. There are no shortcuts to building a strong digital 

presence, so be prepared to spend time and effort to be noticed. 

Linkedln Stories are truly successful if used by brands and users in a 

variety of ways. Stories will be an important part of brands' 

communication strategies. 

If you want to take advantage of this powerful platform's content 

distribution channel and the value it offers as a resource for 

generating quality leads, you need to take your Linkedln marketing 

strategies to the next level. 

One of the best ways to build your 

brand presence, above all, is to make 

sure your Linkedln company page is 

solid. In addition, Linkedln groups 

provide a unique opportunity to 

encourage authentic conversations and 

build relationships with your community. 

It is also another way to get your voice 

to the masses with the ads you target. 

The content that people can share daily 

on business has been a novelty that 

people will fully use in 2021. But 

Linkedln will remain like Linkedln also 

in 2021. 

The most we expect is ,,LIVE" sessions 

that let you connect with multiple users. 
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2021
CALENDAR



Discover new joys, embark on new journeys
and give more meaning to your life in 2021.

Happy New Year…
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